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Development of A System for Investigating
the Impact of TV Commercials on Web Search Behaviors
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Abstract:

With the development of ICT technology, the TV industry has been moving toward

DX, including the collection of viewing behavior through TVs connected to the internet. On the

other hand, the timing of TV commercial broadcast is determined by the intuition of those who

have been involved in the TV industry for a long time, and methods have not been standardized.

This study aims to investigate the impact of TV commercials on search behavior on the Internet by

analyzing metadata of TV commercials and search volume data from Google Trends. This paper

reports on the development of a system for collecting and analyzing TV commercial broadcast data

and web search behavior data.
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